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The M.A.I.L. Group Recognized at 2010 National Postal Forum  

 
 

 

 
(Left to right, Pat Donahoe, Deputy Postmaster General and Chief Operating Officer; Pritha Mehra, Vice 
President, Business Mail Entry and Payment Technologies; Ronald Robbins, President, The M.A.I.L. 
Group; and John E. Potter, Postmaster General and Chief Executive Officer) 
 
Nashville, TN — The U.S. Postal Service today recognized The M.A.I.L. Group, headquartered in 
Lafayette, IN, with its Corporate Business Achievement Award for the company’s commitment to a 
successful business partnership with the Postal Service.  The award was announced at the annual 
National Postal Forum.   
 
“We are pleased to recognize and honor The M.A.I.L. Group for its innovation, creativity and leadership,” 
said Pritha Mehra, Vice President of Business Mail Entry and Payment Technologies, who nominated the 
company for the award.  “It has produced winning business results and supported the mailing industry.” 
 
In honoring The M.A.I.L. Group, the Postal Service said that along with their mail processing expertise 
comes concept design with unique programs like confirmdelivery.com for accountable mail, M.A.I.L. Inc.’s 
catalog fulfillment concept, and Engineering Innovation Inc’s patent pending techniques for sorting flat 

 
 

size mail.  The M.A.I.L. Group has also finalized a concept for the next service bureau frontier, package 
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he firm was among a select group of postal customers honored as “best in class” in the Corporate 

The National Postal Forum is the mailing industry’s largest educational event and trade show.  For more 

services.  
 
T
Business Achievement category.  The Postal Service is committed to providing mailing and shipping 
solutions that help businesses grow.  From global alliances to collaboration on a smaller scale, business 
partnerships deliver success.  These companies have a commitment to their relationship with the Postal 
Service to produce winning results, and this award honors that commitment. 

 

information, visit www.npf.org. 
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 self-supporting goveA rnment enterprise, the U.S. Postal Service is the only delivery service that reaches every address in the 
. 

 

h 

nation, 150 million residences, businesses and Post Office Boxes. The Postal Service receives no direct support from taxpayers
With 36,000 retail locations and the most frequently visited website in the federal government, the Postal Service relies on the sale
of postage, products and services to pay for operating expenses. Named the Most Trusted Government Agency five consecutive 
years and the sixth Most Trusted Business in the nation by the Ponemon Institute, the Postal Service has annual revenue of more 
than $68 billion and delivers nearly half the world’s mail. If it were a private sector company, the U.S. Postal Service would rank 28t
in the 2009 Fortune 500. 
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